
Community Fundraising Manager – Job Description 

 
Job Title Community Fundraising Manager  Job Type Permanent, 37.5 hours/week   

Reports to Head of Fundraising Salary £32,000 

Direct 
Reports 

Currently 2x Regional Fundraisers and 
1x Fundraising Officer 

Location Head Office, Alton, 
Hampshire 

 
Overview  
 
We are the UK’s leading kidney patient support charity. We provide practical and emotional support for 
more than 100 patients every week and invest over £3 million each year through patient and hospital 
grants and patient centred research projects.  
 
It is an exciting time to join Kidney Care UK. We are at the midpoint of an ambitious strategy to double 
our voluntary income to more than £2m by 2021.  This strategy has already seen us rebrand to Kidney 
Care UK and grow our fundraising team to seven (from just two in 2016). More importantly, we are 
already seeing the growth in our supporter base and income has grown from £1m in 2016 to £1.5m in 
2018. We are now ready to take the next step forward.  
 
The Role   
 
We are looking for a driven and enthusiastic fundraiser to play a key role in the growing fundraising 
team. You will need to be approachable and engaging and have proven experience of delivering 
fundraising products and supporter engagement activities. This is a new role that the right candidate will 
make their own. The role will adapt and develop with the individual and offers huge potential for 
personal and career development.   

 
- Key relationships (internal) - direct reports | fundraising team | marketing and communications 

team | senior management team | service delivery teams and wider charity      
 

- Key relationships (external) - donors, supporters and volunteers | community groups, clubs and 
organisations | advocates, patients, healthcare professionals and local hospital/units | agencies 
and suppliers | other fundraising and wider charity networks  

 
Management & Strategy 
 
You will be responsible for designing and implementing a strategy to grow community fundraising and 
trade (merchandise) income through increased engagement with individuals, clubs, groups and 
organisations and working with the wider charity to develop a volunteer base. 
 

- Lead on the design and delivery of the community fundraising, trade and fundraising volunteer 
strategies 

- Manage the delivery of these strategies, including timelines, budgets and reporting against KPIs 
- Shape and manage the existing team and any required recruitment   
- Manage cross department relationships to maximise reach and brand awareness   
- Develop recording and reporting processes to ensure every activity meets its targets  
- Design and implement external policies and internal processes that ensure all legal, regulatory 

and best practice requirements are carried out  
 
 
 
 



Community Fundraising 
 
We know there is huge potential to grow supporter numbers and income by being more proactive and 
offering the right activity to the right audience. We are on track to generate £70k in 2019 (up from £40k 
in 2018), but have ambitions to raise £150k in 2021.   
 

- Build increased support from a wide variety of individuals, clubs, groups and organisations 
- Design and deliver a number of Kidney Care UK led products and activities that ensures 

engagement from a range of supporters 
- Develop support materials and supporter journeys to drive long term engagement   
- Proactively engage with companies and organisation who can support our fundraising through 

their employees, venues or skills and networks 
 

Trade income 
 
We have recently introduced a trade revenue that includes the sale of our merchandise and Christmas 
cards and supporter generated income from donations such as stamps, foreign or old currency, cars and 
more. We expect to generate £40k in 2019, but would like to see this income reach £85k in 2021.  
 

- Build a range of products or opportunities for individuals, clubs, groups or organisations to show 
their support 

- Develop support materials and supporter journeys to drive long term engagement   
 

Volunteering  
 
We have started landscaping the fundraising volunteering opportunities and recording those that have 
already offered their time and support, but we need to develop a clear approach and ensure this fits with 
the wider charity. 
 

- Design and implement a fundraising volunteer strategy 
- Work with the wider charity to ensure a collaborative and connected approach to promoting and 

supporting volunteers  
- Introduce and deliver a regular volunteer communication 
- Lead on the design and implementation of volunteer data processes 

 
 
Further information  
 
Benefits - 25 days holiday + 3 days between Christmas and New Year + bank holidays | pension 
contribution scheme | childcare voucher scheme | training and carer progression opportunities | some 
professional subscriptions and memberships  
  



Person Specification  
 
Qualifications and Experience   
 

 Minimum of 3 years fundraising experience within community fundraising with a proven track 
record of increasing income (essential)   

 Experience of managing a team (essential) including regional teams (desirable) to produce 
desired results.  

 Experience of developing community fundraising products and activities to match the needs of 
our audience (essential)  

 Experience of evaluating data to help test, profile, segment and plan future activities (essential)  

 Proven experience of supporter recruitment and stewardship that results in long term support 
(essential)  

 Experience of setting and managing income and expenditure budgets (desirable) 

 An understanding of how to maximise digital and social media channels to introduce new 
activities and maximise relationships (desirable)  

 Experience of using a fundraising database (desirable)  

 Member of IoF or similar (desirable)  
 
Knowledge and Skills 
 

 Ability to recognise and develop new fundraising opportunities with an understanding of 

developing community strategy and plans (essential) 

 Ability to define and assess a situation through gathering facts and evidence, evaluating options 

and making a justifiable decision to progress work (essential) 

 Exceptional interpersonal skills with the ability to influence and persuade a wide range of 

stakeholders including suppliers, supporters and colleagues (essential) 

 Excellent written and verbal communication skills, with the ability to communicate effectively to 

different types of audience through various channels (essential) 

 Ability to work independently and as part of a team (essential) 

 Ability to work under pressure and to tight deadlines (essential) 

 Knowledge of fundraising regulations, data protection and best practice in capturing and 

recording data (desirable)  

 An understanding of living with a long term medical conditions (desirable)  

 An empathy with the charity’s mission (desirable)  

 Flexibility and willingness to travel and attend events outside normal office hours (essential)  

 


